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 Penelitian ini bertujuan untuk menguji pengaruh leverage, profitabilitas, 
ukuran perusahaan¸audit tenure, reputasi auditor¸ dan opinion shopping terhadap 
opini audit going concern. Populasi penelitian yang digunakan adalah perusahaan 
manufaktur yang terdaftar di Bursa Efek Indonesia periode 2011-2015. Metode 
yang digunakan adalah purposive sampling, terpilih 120 perusahaan sebagai 
sampel. Teknik analisis data yang digunakan adalah analisis regresi logistik. Hasil 
penelitian menunjukkan bahwa audit tenure berpengaruh negatif signifikan 
terhadap opini audit going concern.  Leverage, profitabilitas, ukuran perusahaan¸ 
reputasi auditor¸ dan opinion shopping tidak berpengaruh terhadap opini audit 
going concern.  
Kata Kunci: Opini audit going concern, leverage, profitabilitas, ukuran 






The purpose of this research is to examine the influence of leverage, 
profitability, company size, tenure of audit, auditor reputation, and opinion 
shopping to going concern audit opinion. The population in this study is a 
manufacturing company listed in Indonesia Stock Exchange period of 2011-2015.  
The sample selection is conducted by using purposive sampling method and 
obtained samples are 120 companies. Analysis technique to examine the 
hypotheses is logistic regression analysis. The result of this research shows tenure 
of audit has negative significant influence to going concern audit opinion. 
Leverage, probability, company size, auditor reputation, and opinion shopping 
have not significant influence to going concern audit opinion.  
Keyword: Going concern audit opinion, leverage, profitability, company size, and 
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